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DAIHQC QUOC GIAHANQI  CONG HOA XA HOI CHU NGHIA VIET NAM
Doc Iap - Tu do - Hanh phic

$6:4.229/QD-DHQGHN Ha Néi, ngay $thdng 5 nim 2026

QUYET DPINH

Vé viéc ban hanh chwong trinh va phé duyét t6 chirc dao tao

GIAM POC PAI HQC QUOC GIA HA NOI
Can cir Ludt Gido duc dai hoe s6 125/2025/0H15 ngay 10 thang 12 nam 2025,

Can cir Nghi dinh sé 201/202 25/ND-CP ngay 11 thing 7 nam 2025 ciia Chinh
phii quy dinh chite ndng, nhiém vu va quyén han ciia dai hoc quoc gia;

Cén cir Théng tw so 17/2021/TT- BGDDT ngay 22 thang 06 nam 2021 cia B¢
trucng Bo Gido duc va Pao tao quy dinh vé chudn chu'ong trinh dao tao, xdy dung,
tham dinh vé ban hanh chiwong trinh dao tgo cdc trinh do ciia gido duc dai hoc;

Can cir Thong tw s6 02/2 2022/TT-BGDDT ngay 18 thang 01 ndm 2022 duoe stra
doi, bé sung theo Ti héng tir s6 12/2024/TT-BGDPT ngay 10 thang 10 nam 2024 ciia
Bé truong Bo Gido duc va Dao tao quy dinh diéu kién, trinh ty, thi tiue mor nganh dao
lgo, dinh chi hoat dong cia nganh déao tao trinh dj dai hoc, thac st tién st:

Can cir Thong tur 56 09/2022/TT-BGDDT ngay 06 thang 06 nam 2022 ciia B¢
truong Bé Gido duc va Dao tao quy dinh Danh muc thong ké nganh dao tgo cua gido
duc dai hoc;

Can cir Quvét dinh s6 3626/0OD-DHOGHN ngay 21 thang 10 nam 2022 cia
Giam déc Dai hoc Quic gia Ha Ngi vé viée ban hanh Quy ché dao tao dai hoc tai Pai
hoec Quoc gia Ha Noi:

Theo de nghi ciia Hiéu trieong Truong Khoa hoc lién nganh va Nghé thudt tai
Céng van s6 768/KHLNNT-DT&CTSV ngay 12 thang 5 nam 2026 vé viée gidi trinh
viéc hoan thién hé so mé chwong trinh dao tgo cir nhian Quan tri thuong hiéu (giang
day bing tiéng Anh);

Theo dé nghi ciia Ty riong Ban Dao tao va Cong tdc sinh vién.

QUYET DINH:

Piéu 1. Ban hanh kém theo Quyét dinh nay chuong trinh dao tao Quan tri
thuo‘ng hiéu (gidng day bing tiéng Anh), thude nganh Marketing trinh d6 dai hoc,
ma sd: 7340115.

Piéu 2. Giao cho Truong Khoa hoc lién nganh va Nghé thuit t6 chire dio
tao chuong trinh Quan tri thwong hiéu (giang day béng tiéng Anh) theo ding céc
quy dinh hién hanh c6 lién quan cia B Gido duc va Pao tao va Dai hoc Quée gia
Ha Noi.

Diéu 3. Quyét dinh ¢6 hiéu luc ké tur ngdy ky va dp dung tir khéa tuyén sinh
nam 2026 cia Truong Khoa hoc lién nganh va Nghé thudt, Dai hoc Quée gia Ha
Noi.
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Piéu 4. Chanh Vin phong, Trudng Ban Pao tao va Cong tac sinh vién, tha
trudng cac don vi ¢o lién quan thudc Dai hoc Quoc gia Ha N§i, Hiéu truong
Truong Khoa hoc lién nganh va Nghé thuat chiu trach nhiém thi hanh Quyét dinh
nay—.i/z(/,
Noi nhin:
- Nhu Biéu 4; )
- Bo Gido duc va Dao tao (dé ble);
- Giam doc PHQGHN (dé b/c);
- Luu: VT, BDT&CTSV, Y5.
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OC GIA HA NOI CONG HOA XA HQI CHU NGHIA VIET NAM
Poc lap - Tu do - Hanh phic

G TRINH PAO TAO TRINH PO PAI HQC

ONG TRINH : QUAN TRI THUONG HIEU
: MARKETING
: 7340115

(Ban hanh kém theo Quyét dinh so 2229 /QD-DHOGHN, ngay 4 ¢ thang 5~ nam 2026
cua Giam doc Pai hoe Quoc gia Ha Ngi)

1. Thong tin co ban vé chwong trinh dao tao

Tén chwong trinh dao tao

- Tiéng Viét: Quén trj thuong hiéu
- Tiéng Anh: Brand Management
Tén nganh Marketing
Ma nganh 7340115
Danh hi¢u t6t nghiép Cir nhén
Ngon ngir gidng day Tiéng Anh

Thoi gian dao tao chuin 04 ndm

Tén vin béng tot nghiép

- Tiéng Viét: Cur nhan nganh Marketing
- Tiéng Anh: The Degree of Bachelor in Marketing
Pon vi td chite dio tao Trudng Khoa hoc lién nganh va Nghé thuat, Ay {»’;
Pai hoc Quoc gia Ha Noi *ﬁgw
Fa

2. Muc tiéu ctia chwong trinh dao tao

2.1. Muc tiéu chung

Pao tao cir nhdan nganh Marketing, chuong trinh dao tao Quan tri thuong hi¢u co
nén tang kién thirc lién nganh, ning luc chuyén mén vé marketing va quan trj thuong
hiéu, kha ning sang tao va tac nghiép, co dao dic nghé nghiép, trach nhiém x3d hdi va
ning luc hoc tap sudt doi dé phat trién thwong higu cho ca nhan, t& chirc/doanh nghiép,
diém dén trong bdi canh hdi nhap quéc té.



2.2. Muc tiéu cu thé

PO1. Trang bi nén tang kién thirc vé kinh té - chinh tri, vin héa - xa hoi, phap
lut, cong nghé, tim 1y va my hoc d¢é ngudi hoc hiéu va phén tich céc véan dé thuong
hiéu trong boi canh lién nganh.

PO2. Phét trién ning luc hoach dinh, trién khai, d4nh gi4 chién lugc va ké hoach
trong kinh doanh, marketing, quan trj thuwong hiéu va truyén thong.

PO3. Hinh thanh ning luc sang tao, giao tiép, hop tic, quan 1y va giai quyét vin
dé trong quan tri thuong hiéu.

PO4. B6i dudng pham chit dao dirc nghé nghiép, trach nhiém va tinh than phung
su cong déng, y thirc phét trién bén viing va ning luc hoc tap sudt doi dé thich tmg voi
thay d6i ctia nganh marketing, quan tri thwong hiéu.

3. Chuén diu ra ciia chwong trinh dao tao

1. Chuiin diu ra vé kién thirc

PLO1. Van dung dugc kién thirc nén tang vé kinh té - chinh tri, vin hoa - xa hoi,
phép ludt, cong nghé, tdm 1y va m§ hoc dé nhan dién va phén tich c4c van dé lién quan
dén marketing, quan trj thuong hiéu.

PLO2. Vian dung dugc kién thuc vé kinh té, kinh doanh va quan trj dé xay dung
nén tang cho hoat ddng marketing, quan tri thuong hiéu.

PLO3. Vin dung dugc céac 1y thuyét, mé hinh, phuong phap va cong cu cbt 15
trong marketing, quén tri thuong hiéu, truyén théng vao cic hoat dong xay dung, phat
trién va bao vé thuong hi¢u.

PL.O4. Cap nhat dugc cac xu huéng mai vé chuyén ddi s6, ddi méi sang tao, phat
trién bén viing trong xay dung, phét trién va bao vé thuong hiéu.

2. Chudn dau ra vé kj ning

PLOS5. Van dung dugc k¥ niang lap ké hoach, t6 chirc, 1anh dao va kiém soét cac
ngudn luc trong quén tri thuong hiéu.

PLO6. Van dung duoc ky thuat thu thap, xi ly, phén tich, trinh bay dir liéu cho
viéc ra quyét dinh trong quén tri thuong hiéu.

PLO7. Van dung dugc cac k¥ ning xay dung, phat trién va bao vé thuong hiéu.

PLOS8: Vian dung duge k¥ ning giao tiép, phan bién, dam phéan va quan 1y thoi
gian dé thich tng tét voi moi truong 1am viée tai cc td chire/doanh nghiép.

PLO9. Sir dung ngoai ngir tiéng Anh twong duong bac 4 theo Khung ning luc
ngoai ngir 6 bac dung cho Viét Nam.

PLO10. Van dung dugc k¥ ndng cong ngh¢ thong tin phu hgp voi viéc quan tri
thuong hiéu.
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3. Chudn diu ra vé tw chii va trach nhiém

PLO11. Ty dinh huéng, chiu trach nhiém khi 1am viéc doc 1ap va hudng dan,
phéi hop higu qua trong 1am viéc nhém; xay dung dugc hd so nghé nghiép; ton trong su
da dang va duy tri tinh thin hoc tap sudt doi.

PLO12. Tuan tht phap luat, nguyén tic dao dirc, thé hién sy liém chinh va trach
nhiém x4 hoi trong cac hoat ddng quan trji thwong hiéu vi sy phat trién bén viing.

3.4. Co hi nghé nghiép sau khi sinh vién tét n ghiép

3.4.1. Vi tri viéc lam cu thé trong 16 chire/doanh nghiép vé quan tri thwong hiéu
- Chuyén vién hodc quéan 1y thuong hi¢u/nhan hi¢u/nhin hang/sin phdm

- Chuyén vién hodc quéan Iy truyén thong thuong hiéu / quang cdo thuong hiéu
- Chuyén vién hogc quan 1y Marketing s&/ Marketing online / Content marketing
- Chuyén vién hodc quan ly hinh anh - marketing

- Chuyén vién hodc quan Iy su kién — tai tro / t chirc sy kién

- Chuyén vién quan hé cong ching

- Chuyén vién nghién ctru thi truong

- Chuyén vién dich vu khéch hang

- Chuyén vién thiét ké bo nhan dién thuong hiéu

3.4.2. Khoi nghiép

Phat trién céc y tuong khai nghiép hodc khoi sy kinh doanh.

3.4.3. Giang day va nghién cuu

Tham gia giang day va nghién ciru tai cic co s& gido duc va té chire nghién ciru
trong céc linh vure quan tri thwong higu, truyén thong va marketing.

3.5. Co hpi hoc tgp néang cao sau khi tét nghigp

Ngudi tot nghiép c6 thé hoc tiép ¢ trinh d6 sau dai hoc trong céc nganh va linh
vuc phu hop nhu Marketing, Quén tri kinh doanh, Kinh doanh, Truyén théng, Bao chi,
Quan hé cong ching, Quan 1y su kién va gidi tri, Cong nghiép sang tao, Kinh té sang tao
va cac nganh gf?m khac theo quy dinh hién hanh ctia B6 Gido duc va Pao tao.

4. Chuin diu vao

4.1. Doi twong du tuyén

- Nguoi da tot nghigp trung hoc phd thong hoic trinh do tuong duong, dap ung
cac didu kién dy tuyén dai hoc theo quy dinh hién hanh cia B§ Gido duc va Pao tao,
Dai hoc Quéc gia Ha Noi va Dé 4n tuyén sinh cia Truong Khoa hoc lién nganh va Nghé
thuat.

—=

WA Y 4



4
- Ngudi nude ngoai du tuyén thyuc hién theo quy dinh hién hanh ve tuyén sinh,
d4o tao dbi véi Iuu hoc sinh va céc quy dinh lién quan ciia Pai hoc Qudc gia Ha Noi.

Thi sinh ¢in ¢6 nén tang kién thirc trung hoc phd théng phi hop véi yéu cau hoc
tap dai hoc va thich img v&i méi truong hoc tap bing tiéng Anh.

4.2. Yéu ciu vé ngoai ngir

Déi voi thi sinh 13 cong dan Viét Nam, ngudi triing tuyén phai c6 ning luc tiéng
Anh tir bic 4 tré 1én theo Khung ning lwc ngoai ngir 6 bac dung cho Viét Nam hodc
twong duong, duge minh chimg bing ching chi tiéng Anh qubc té hodc ching chi
VSTEP theo quy dinh cua Pai hoc Quéc gia Ha Noi.

Déi voi thi sinh 13 ngudi nude ngoai, ngudi tring tuyén phai cé ning luc tiéng
Viét tir bic 4 trd 1én theo Khung ning luc tiéng Viét ding cho ngudi nuée ngoai. Trudng
hop ngudi hoc khéng sir dung tiéng Anh 13 ngdn ngit chinh thirc hodic chua c6 minh
chimg ning luc tiéng Anh tuong duong B2 theo Khung tham chiéu chau Au, ngudi hoc
phéi bé sung minh chirmng ning luc tiéng Anh dat yéu cau theo quy dinh ctia Dai hoc
Qudc gia Ha Noi.

4.3. Hinh thirc tuyén sinh

Tuyén sinh theo Quy ché tuyén sinh dai hoc hién hanh ciia B6 Gido duc va Pao
tao, Quy ché tuyén sinh ctia Pai hoc Qubc gia Ha Néi va Dé an tuyén sinh hing nim
ctia Trudng Khoa hoc lién nganh va Nghé thuat duge cip c6 tham quyén phé duyét.

4.4. Quy mé tuyén sinh du kién
Truong Khoa hoc lién nganh va Nghé thuit du kién tuyén tir 1 dén 2 16p mdi

nam. Nam hoc 2026 -2027, Truong du kién tuyén 1 16p gdm 40 sinh vién. Tir nhitng
nim tiép theo, Trudng c6 thé diéu chinh quy mé duya trén nhu cau thuc té.

5. Phwong phap gidng day va danh gia
5.1. Phwong phdp giang day

Tiéng Viét 12 ngdn ngir st dung trong giang day va hoc tap cac hoc phéan thudc
khdi kién thirc chung ctia CTDT. Tiéng Anh 13 ngon ngir sir dung trong giang day va
hoc tap cac khdi kién thire con lai.

Phuong phap giang day cta chuong trinh dugc thiét ké theo cach tiép can iy
nguoi hoc lam trung tim, khuyén khich sy chu dgng, sang tao, tu duy phan bién va kha
nang van dung kién thirc vao thuc tién ctia ngudi hoe. Cac hoc phin dugce td chire bing
nhiéu hinh thirc phu hgp nhu gidng day ly thuyét két hop thdo luan, hoc theo dy an,
nghién ctru tinh hubng, thuc hanh nghé nghiép, lam viéc nhom, thuyét trinh, nghién ciru
doc lap va khai thac hoc liéu bang tiéng Anh.

Tién trinh d4o tao dugc xay dung theo hudng chuyén tiép tir kién thirc dai cwong,
kién thire co s& nganh dén kién thirc cbt 16i nganh va chuyén nganh, giup ngudi hoc
timg budc hinh thanh nang luc chuyén mon trong linh vuc marketing va quan tri thwong
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hiéu. Di vdi cac hoc phén co sw tham gia ciia chuyén gia thuc tién hodc t6 chirc theo
hinh thire két hop, viéc gidng day truc tiép, true tuyén hodc két hop duoc thuc hién theo
quy dinh caa Pai hoc Quéc gia Ha Noi va cua Truong Khoa hoc lién nganh va Nghé
thuat.

Hoat dong thuc tip nghé nghiép gom Thuec tap co s& va Thuc tap tot nghiép, duge
t6 chirc tai cac doanh nghiép, té chirc hodic don vi c6 hoat dong lién quan dén marketing,
truyén thong, xdy dung va phat trién thuong hiéu. Hoat dong nay gitip sinh vién van
dung kién thirc, phat trién kj ning nghé nghiép va 1am quen v&i méi trudmg lam viée
thuec té.

Bén canh cac hoat dong hoc tdp va thuc tip, trong chuong trinh ddo tao co céac
hoat déng bd trg bao gdm cac hoat dong dinh hudng nghé nghiép, hoc tap theo chuyén
dé, hoat dong nghién ciru khoa hoc ciia sinh vién va cong tac lay ¥ kién phan héi dinh
ky ctia nguoi hoe. Cac hoat dong nay nhdm hd tro sinh vién dé kham pha cac co hoi
nghé nghiép trong linh vire quan trj thuong hiéu, ning cao nhan thirc chuyén mén, thyc
hién cac nghién ctru bing tiéng Anh khi can, dong thoi gop phin nang cao chét lugng
giang day, hoc tap, cong tic quan 1y va céc dich vu hé trg.

5.2. Phuwong phdp ddnh gid

Viéc danh gia két qua hoc tap cta nguoi hoc dugce thyc hién trén co so chuén dau
ra cta timg hoc phén va cta chuong trinh ddo tao. Cac hinh thirc d4nh gia bao gdm danh
gid thuong xuyén, danh gia giita ky va danh gia cudi ky théng qua bai tip ca nhén, bai
tap nhom, thuyét trinh, nghién ctru tinh huéng, du an hoc tép, bao cdo nghién ciru, sdn
phém thuc hanh va bai thi két thic hoc phén.

Tiéu chi dénh gia dugc cu thé hoa trong dé cuong chi tiét hoc phan nham béo
dam tinh minh bach, khich quan, nhat quan va phan édnh dtng mirc d6 dat chuin dau ra
ctia ngudi hoc. Péi véi cac hoc phé“m thuc tap, Kkét qud danh gia dugc thuc hién trén co
s& két hop giira nhan xét ctia co s thuc tdp, danh gia ca giang vién hudng din va san
pham/béo cio thuc tip clia sinh vién.

6. N§i dung chwong trinh dao tao

6.1. Théng tin chung vé yéu ciu ciia chwong trinh dio tao

Téng s6 tin chi bt budc tich liiy ciia chuong trinh dao tao (khéng bao gom cdc
hoc phan Gido duc thé chat, Gido duc quéc phong va an ninh, cdc khéa hoc ky ndng bo
trg, va cde hoc phén ngoai ngir b6 sung néu c6): 135 tin chi. Trong do:

(i) Thanh phan gido duc dai cuong: 47 tin chi

- Kién thire gido duc dai cwong theo yéu cdu cia PHQGHN: 26 tin chi

- Kién thtrc gido duc dai cuong theo yéu cu ctia don vi: 21 tin chi

+ Bét budc: 15 tin chi

+ Tu chon: 06 tin chi trong 19 tin chi tu chon

TTNW LA



(ii) Thanh phin co s& va cbt 16i nganh: 88 tin chi

6

- Kién thire co s& nganh: 37 tin chi

+ Bét budc: 27 tin chi

+ Tu chon: 10 tin chi trong 18 tin chi tu chon

- Kién thire ¢6t 16i nganh: 25 tin chi

+ Bit budc: 21 Tin chi

+ Ty chon: 04 tin chi trong 08 tin chi tur chon

(iii) Thyc tap: 20 tin chi

(iv) Tot nghiép: 06 tin chi

6.2. Khung chwong trinh

TT

Ma hoc
phin

Hoc phﬁn

So
tin
chi

S6 gio hoc tip

Ly )
thuyét

Thise
hanh

T
hoc

Ma hoc
phan tién
quyét

THANH PHAN GIAO DUC
DPAI CUONG

GENERAL EDUCATION
KNOWLEDGE

47

1.1

Kién thirc giao duc dai cuong
theo yéu cau ciia PHQGHN
VNU-required General
Education Courses

26

PHI1006

Triét hoc Méc - Lénin
Marxist-Leninist Philosophy

42

102

PEC1008

Kinh té chinh trj Méc - Lénin
Marx-Lenin Political Economy

28

68

PHI1006

PHI1002

Chu nghia xa hi khoa hoc
Scientific Socialism

28

68

HIS1001

Lich sir Pang Cong san Viét Nam
History of the Communist Party
of Vietnam

28

68

POL1001

Tu tudng H6 Chi Minh
Ho Chi Minh's Ideology

28

68

THL1057

Nha nuéc va phéap ludt dai cuong
General State and Law

[g®]

25

10

65

VNU1001

Nhip mén cong nghé s6 va imng
dung tri tué¢ nhan tao
Introduction to Digital
Technology and Artificial
Intelligence

FLF1107

Tiéng Anh Bl
English Bl

70

10

170

FLF1108

Tiéng Anh B2
English B2

70

10

170

10

Gido duc thé chat
Physical Education
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M3 hoc . S'o S? i0’ hoc tip Mka hg)f
TT hi n Hoc phan tin | Ly Thuc | Tw | phan tién
P chi |thuyét| hanh | hoc | quyét
Gido duc qudc phong va an ninh
11 National Defense and Security 8
Education
K ndng b0 trg
13 |MESI00] Supplementary Skills ;
Kién thire gido duc dai cuwong
1.2 theo yéu ciu ciia don vi 21
) Unit-specific General Education
Courses
Hoc phin bit bujc
§ 15
Required courses
Quan tri hoc
13 | BRI1001 Principles of Management . =5 il L
14 |BRM1007 | Bmh 1= hoedat.cuong 3 | 40 | 10 |100
General Economics
Nguyén ly Marketing
5 [BRAAO0S Principles of Marketing * 0 adl B
Co s vin hoa Viét Nam
16 | CIH1001 | Fundamentals of Viethamese 3 40 10 | 100
Culture
FAD1002 | My hoc dai cuong
H General Aesthetics 3 1 16 100
Hoc glmn twr chon 6/19
Elective courses
Téam ly hoc dai cuong
18 Pl Introduction to Psychology 4 3 SH 1 e
X4 hdi hoc dai cuong
12 [50C103] Introduction to Sociology . s il K
Co sd cua phat trién bén viing
20 | AUS1002 | Fundamentals of Sustainable 3 40 10 | 100
Development
Nhan hoc dai cuong
2] | HEbI Introduction to Anthropology i = B
Tu duy thiét ké
2
22 | CIH1004 s Thinbing 2 10 40 | 50
58 | LINIDSD: | —weentvin it Ceng Yigl 2 | 20 | 20 |60
Practicing on Vietnamese Texts
24 AUS1003 Mo:_truo*ng va phat trién ’ 28 4 68
Environment and Development
Tu duy séng tao va phan bién
A2 | et Creative and Critical Thinking % L2 il
THANH PHAN CO SO VA
0 COT LOI NGANH p
Foundation and Core Major
Knowledge
21 Kién thiic co s¢ nganh 37
) Foundation Knowledge
Hoc phin bt bugc
; 27
Required courses
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M3 hoc 5 80 L _Stgd hgolgp ) i lge
TT hin Hoc phan tin Ly Thyc | Tw | phan tién
p chi |thuyét| hanh | hoc quyét
26 |BRM2001 | Quan tri thuong hicu 3 | 30 | 30 | 90 |BRMI1003
Brand Management
27 | BRM2002 | Quan tri doanh nghiép 3 | 30 | 30 |90 |BRMI001
Business Management
28 | BRM2003 | Quan tri nguon nhan lye 3 | 35 | 20 | % |BRMI00I
Human Resource Management
Quan 1y nha nudc vé sd hitu tri
tué
2% (RENEDeR State Management of Intellectual 2 al A4 [ 24 | THLY
Property i 1
30 | BRM2005 Nghién ciru tifau hiéu khéch hang 3 20 50 | 80
Customer Insight Research
Phit trién thuong hi¢u qua van
hoa t6 chuc
31 |BRM2011 Brindt Develatment Through 3 25 40 | 85 | BRM2001
Organizational Culture
Thuong hiéu, PR, Quiang cdo
32 |BRM2OLZ Branding, PR, and Advertising 4 At 49 [0
33 |BRM2013 | KhOi sw kinh doanh 3 | 20 | 50 |80 |BRMI0O1
Startup
Ngon ngir truyen thong thuong
34 |BRM2014 | hiéu 3 25 40 | 85
Brand Communication Language
Hoc prhan tu chon 10/18
Elective courses
35 | BRM2006 | T2m LY boc truyen thong 2 | 15 | 30 |55
Communication Psychology
Marketing 4.0
36 |BRM2007 Marketing 4.0 2 20 20 | 60 | BRM1003
37 | BRM2008 | [POne ké trong kinh doanh 2 |15 | 30 |55
Statistics in Business
38 |BRM2009 | Ngwyen Iy doi méi 2 | 25 | 10 | 65
Principles of Innovation
39 |BRM2010 | Quén I dw dn 2 | 20 | 20 | 60 |BRM1001
Project Management
K¥ ning dam phén trong kinh
40 |BRM2015 | doanh 2 10 40 | 50
Business Negotiation Skills
Quan tri san pham mdi
Sl |BEAG New Product Management . e il
42 |BRM2017 | Thuong mai dign ti 2 | 20 | 20 |60
E-commerce
Quan tri quan hé khach hang
43 |BRM2018 | Customer Relationship 2 20 20 | 60 | BRM1001
Management
22 Kién thirc cot 16i nganh 25
) Core Major Knowledge
Hoc phin bit bujc 27
Required courses
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" S6 | Sogivhoctip | Ma hoc
T M;gﬁ“ Hoc phén tin [ Ly | Thuc| Tw | phin tién
P chi |thuyét| hanh | hoc |  quyét
Tham dinh gia tai san thuong hi¢u
44 |BRM3001 Brind Equlty Valustion 3 30 30 | 90 | BRM1003
Quan tri rui ro thuong hiéu
2
45 |BRM3002 Friand Rish Mingement 3 25 40 | 85 | BRM1003
46 |BRM3003 | Quén tri thuong hi¢u dign tr 3 | 30 | 30 |90 |BRM1003
E-Brand Management
Thiét ké b nhan dién thuong
47 |BRM3004 | hiéu 3 30 30 | 90
Brand Identity Design
Thuc hanh trién khai dy én truyén
48 |BRM3005 | thong 3 15 60 | 75
Communication Project Practice_
Xay dung thuong hiéu ca nhan, t6
chirc BRM1003;
49 (BRM3OUO | o dinesor Individuals and 31 2| 40|85 | grvaoot
Organizations
Truyén thong Marketing tich hop BRM1003;
50 |BRM3007 | Integrated Marketing 3 25 40 | 85 |BRMI1001;
Communication BRM2005
Hoc phin ti chon
\ 4/8
Elective courses
Quan trj thwong hiéu diém dén
i Destination Brand Management % o clll
52 |LEM30g | L0 chve s kisn 2 | 15 | 30 |55
Event organization
X4y dung san phdm truyén théng
53 |BRM3009 | Developing communication 2 20 20 | 60
Product
54 |BRM3010 | NUeng quyén thuong mai 2 | 20 | 20 |60
Franchising
THU'C TAP NGHE NGHIEP
I PROFESSIONAL 20
INTERNSHIP
Kién tép 1
55 |BRM4001 Cormirats Bield Telp 1 5 15 | 120 | 115
Kién tap 2 .
56 |BRM4002 o sarais Bl Tip 2 5 15 | 120 | 115
57 |BRM4003 | [huc tip co s& 5 | 15 | 120 | 115
Basic Internship
58 |BRM4004 | LIvC tap ot nghiép 5 | 15 | 120 [ 115
Final Internship
. TOT NGHIEP 6
GRADUATION
Khoa luin tot nghiép
59 |BRM4050 Ciradantion Thesiy 6 10 | 160 | 130
Hoc phan twong dwong thay thé
khéa lugn tét nghiép p

Alternative Course fo the
Graduation Thesis
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” S6 | So6giovhoctip | Mi hoc
TT M;ggc Hoc phén tin | Ly |Thuc| Tu phén tién
P chi |thuyét| hanh | hoc | quyét
K thudt viét dé xuat chién lugc
thuong hiéu
B | BRA Proposal Writing Skills for Brand 4 0 W
Strategy
Ky thuit truyén thong da phuong
tién
Gl (BEGIARE] Multimedia Communication 2 i A | a0
Techniques ]
62 |Braadoss | 00t fiwong hifn cao sdp 2 | 15 | 30 |55
Luxury Brand Management
TONG SO
TOTAL -
Ghi chu:

- Cde hoc phan Gido duc thé chdt, Gido duc qudc phong va an ninh, ky ning bé tro la
cdc hoc phan diéu kién va khong duege tinh vao tong so tin chi ciia chuong trinh dao tao.

- Mot tin chi duwoc tinh twong dwong vai 50 gio hoc tap cua nguoi hoc, bao g&m thoi
gian nghe gidng trén l6p, hoc tdp cé huéng dan, tu hoc, nghién cieu, thuc hanh, trai nghiém va
tham gia cdc hoat djng kiém tra, ddnh gid.

- Déi véi cde hoat dpng gidng day trén lop, mét tin chi yéu cdu téi thiéu 15 gic 1y thuyét
hodc 30 gio thuc hanh, thi nghiém, thdo ludgn, méi gio hoc trén l6p duoc tinh tuong drong voi
30 phut.
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VIETNAM NATIONAL UNIVERSITY, SOCIALIST REPUBLIC OF VIET NAM

HANOI Independence - Freedom - Happiness

UNDERGRADUATE TRAINING PROGRAMME

PROGRAM : BRAND MANAGEMENT
MAJOR : MARKETING
CODE : 7340115

(Issued together with Decision No. /OD-DHQGHN, dated  May, 2026
of the President of Vietnam National University, Hanoi)

1. Key Information about the Training Program

Name of the training program

- Vietnamese: Quan tri Thuong hiéu

- English: Brand Management

Major Marketing

Code 7340115

Training level Undergraduate

Degree awarded Bachelor

Language of instruction English

Program duration 04 years

Title of the graduation diploma

- Vietnamese: Cu nhan nganh Marketing

- English: The Degree of Bachelor in Marketing

Tyaming Institution thool of lnt_erdiscipl'inary_ Sciences._ and Arts,
Vietnam National University, Hanoi

2. Program Objectives
2.1. General Objective

The program aims to equip students with an interdisciplinary knowledge base,
specialized competencies in marketing and brand management, and strong creative and
operational skills. Graduates will possess professional ethics, social responsibility, and
lifelong learning capabilities to develop brands for individuals, organizations/enterprises,
and destinations within the context of international integration.

2.2. Specific Objectives
The program aims to prepare graduates in brand management who demonstrate:

PO1 Equip students with a foundational knowledge of economics, politics, socio-
culture, law, technology, psychology, and aesthetics, enabling them to understand and
analyze branding issues within an interdisciplinary context.

PO2. Develop competencies in planning, implementing, and evaluating strategies
and plans in business, marketing, brand management, and communications.
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PO3. Develop capabilities in creativity, communication, collaboration,
management, and problem-solving within brand management.

PO4. Cultivate professional ethics, responsibility, a spirit of community service, an
awareness of sustainable development, and lifelong learning capabilities to adapt to
changes in the marketing and brand management industries.

3. Learning OQutcomes of the Training Program
1. Program learning outcomes of knowledge
PLO1. Apply foundational knowledge of political economy, socio-culture, law,

technology, psychology, and aesthetics to identify and analyze issues of marketing and
brand management.

PLO2. Apply knowledge of economics, business, and management to build a
foundation for marketing and brand management activities.

PLO3. Apply core theories, models, methods, and tools in marketing, brand
management, and communications to build, develop, and protect brands.

PLO4. Integrate emerging trends in digital transformation, innovation, and
sustainable development to build, develop, and protect brands.

2. Program learning outcomes of skills

PLOS5. Apply skills in planning, organizing, leading, and controlling resources in
brand management.

PLO6. Apply techniques for data collection, processing, analysis, and presentation
to support decision-making in brand management.

PLO7. Apply specialized skills in building, developing, and protecting brands.

PLO8. Apply communication, critical thinking, negotiation, and time management
skills to effectively adapt to workplace environments in organizations/enterprises.

PLOY. Demonstrate proficiency in a English equivalent to Level 4/6-level Foreign
Language Proficiency Framework for Vietnam.

PLO10. Apply appropriate information technology skills to brand management.

3. Program learning outcomes of autonomy and responsibility

PLO11. Demonstrate self-direction and accountability when working
independently, giving effective guidance and collaborating in teamwork; build a
professional career portfolio; respect diversity and maintain a spirit of lifelong learning.

PLO12. Comply with laws and ethical principles; demonstrate integrity and social
responsibility in brand management activities for sustainable development.
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3.4. Career Opportunities for Graduates
3.4.1. Specific Positions in Enterprises and Organizations Related to Branding
- Brand management / Brand manager / Product manager
- Brand communication / Advertising communication
- Digital marketing / Online marketing / Content marketing
- Image management - marketing
- Event management - sponsorship / Event organization
- Public relations
- Market research
- Customer service
- Brand identity design
3.4.2. Entrepreneurship
Develop entrepreneurial ideas and establish start-up businesses.
3.4.3. Teaching and Research

Engage in teaching and research activities at educational institutions and research
organizations in the fields of branding, communication, and marketing.

3.5. Further Study Opportunities

Graduates holding a Bachelor’s degree in Brand Management may pursue
postgraduate studies in fields such as Marketing, Business, Communication, Journalism,
Entertainment and Event Management, Public Relations, and other related disciplines in
accordance with the list of programs authorized by the Ministry of Education and Training.

4. Admission Information
4.1. Admission Methods

Admission is carried out in compliance with the regulations governing regular
undergraduate admissions of the Ministry of Education and Training, Vietnam National
University, Hanoi, as well as the annual admission scheme of the School of
Interdisciplinary Sciences and Arts approved by Vietnam National University, Hanoi.

4.2. Admission Eligibility

- Vietnamese applicants who have graduated from upper secondary education or an
equivalent level, or who have completed Grade 12 and satisfy the current admission
requirements of Vietnam National University, Hanoi.
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- International applicants who have completed upper secondary education or an
equivalent level and meet the admission requirements of Vietnam National University,

Hanoi.

- Successful candidates must possess English language proficiency at least
equivalent to Level 4 of the 6-level Foreign Language Proficiency Framework for Vietnam
(B2), or hold international certificates converted to an equivalent level as prescribed by
VNU and the School at the time of admission.

4.3. Expected Enrollment Size

The School expects to enroll 1 to 2 classes per cohort annually. For the year 2026,
the projected intake is 1 class with 40 students. From the following years, the School may
adjust the enrollment quota based on actual demand.

5. Guidelines for Implementing the Training Program
5.1. Course Arrangement, Learning Progression and Delivery Methods

The program is designed to be implemented over eight main semesters. In Semester
6 and Semester 8, students primarily undertake the Basic Internship and the Graduation
Internship, and complete the Graduation Thesis or enroll in equivalent courses. The
average academic workload is 16 credits per semester, excluding credits for Physical
Education, National Defense Education, and supplementary skill courses.

Courses are arranged to ensure compliance with prerequisite and subsequent course
requirements, support logical cognitive development and professional skills formation, and
move progressively from general and foundational knowledge toward core major and
specialization knowledge. Different teaching progressions may be combined within the
same semester, provided that such combinations are balanced and support students’ ability
to fulfill academic requirements.

For courses delivered under a combined teaching model involving lecturers and
industry experts, both face-to-face and online instruction may be employed in accordance
with VNU regulations. The organization of assessment must strictly adhere to the contents
specified in the course syllabus and comply with the Faculty’s guidelines.

5.2. Professional Practice

Professional practice consists of the Basic Internship and the Graduation Internship.
Students are eligible to undertake the Graduation Internship only after successfully
completing the Basic Internship. Internship organizations include enterprises and
institutions that offer job positions related to brand building and brand development, such
as brand management, brand communication, digital marketing, event management, public
relations, market research, customer service, and brand identity design.

Assessment of internship results combines evaluation by the internship organization
and assessment by the Faculty supervisor. Following each internship period, the Faculty
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collects students’ feedback on internship tasks and host organizations and may organize an
Internship Results Reporting Conference as a professional academic activity.

5.3. Training Support Activities

The program includes career orientation activities, thematic sessions, student
scientific research, and periodic student feedback collection. These activities support
students in exploring career opportunities in brand management, enhancing professional
awareness, conducting research in English where appropriate, and improving the quality
of teaching, learning, management, and support services.

6. Content of the Training Program
6.1. Summary of Program Requirements

Total number of credits required for the training program (excluding Physical
Education, National Defense and Security Education, supplementary skills, and any
additional foreign-language courses where applicable): 135 credits. In particular:

(i) General Education Knowledge: 47 credits
- Required General Education Knowledge under VNU regulations: 26 credits
- Unit-specific General Education Knowledge: 21 credits
+ Required: 15 credits
+ Electives: 06 credits out of 16 elective credits
(i) Foundation and Core Major Knowledge: 88 credits
- Foundation Knowledge: 37 credits
+ Required: 27 credits
+ Electives: 10 credits out of 18 elective credits
- Core Major Knowledge: 25 credits
+ Required: 21 credits
+ Electives: 04 credits out of 08 elective credits
(iii) Internship: 20 credits

(iv) Graduation: 06 credits
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6.2. Curriculum Framework

Number of Learning

, '8 4

Course Hours ke i
No. Course title Credits g te course
code Lecture | Practice | Self-
code
study
| GENERAL EDUCATION 47
KNOWLEDGE
11 VNU-required General 26
i Education Courses
1 | PHII006 |Marxist-Leninist Philosophy 3 42 6 102
2 | PEC1008 [Marx-Lenin Political Economy 2 28 - 68 | PHI1006
3 | PHII002 |Scientific Socialism 2 28 4 68
4 | HIS1001 Hl:story of the Communist Party of 2 28 4 68
Vietnam
5 | POL1001 |Ho Chi Minh's Ideology 2 28 4 68
6 | THL1057 |General State and Law 2 25 10 65
7 VNU1001 |Introduction to Digital Technology 3 25 40 85
and Artificial Intelligence
8 | FLF1107 |Foreign Language Bl / English Bl 5 70 10 170
9 | FLF1108 |Foreign Language B2 / English B2 5 70 10 170
10 Physical Education 4
National Defense and Security 8
11 .
Education
12 | MEC1001 |Supplementary Skills 3
12 Field-specific General Education| 21
’ Courses
Required courses 15
13 | BRM1001 | Principles of Management 3 40 10 100
14 | BRM 1002 | General Economics 3 40 10 100
15 | BRM1003 |Principles of Marketing 3 30 30 90
16 | cHI1001 Fundamentals of Vietnamese 3 40 10 100
Culture
17 FAD1002 |General Aesthetics 3 40 10 100
Elective courses 6/19
18 | PSY1051 |Introduction to Psychology 3 30 30 90
19 | SOC1051 |Introduction to Sociology 3 42 6 102
20 | AUS1002 Fundamentals of Sustainable 3 40 10 100
Development
21 | HRM1002 |Introduction to Anthropology 2 25 10 65
22 | CIH1004 |Design Thinking 2 10 40 50
23 | LIN1050 |Practicing on Vietnamese Texts 2 20 20 60
24 AUS1003 |Environment and Development 2 28 4 68
25 | CHI3001 |Creative and Critical Thinking 2 15 30 55
I FOUNDATION AND CORE 62
MAJOR KNOWLEDGE
2.1 Foundation Knowledge 37
Required courses 27
26 | BRM2001 |Brand Management 3 30 30 90 | BRMI1003
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Number of Learning

Course . Hours Frevequis
No. Course title Credits g — te course
code Lecture | Practice | Self-
; code
Study
27 | BRM2002 | Business Management 3 30 30 90 | BRMI1001
3 | BRM2003 Human Resource Management 3 35 20 85 | BRM1001
29 | BRM2004 State Management of Intellectual 3 30 30 90 | THL1057
Property
30 | BRM2005 |Customer Insight Research 3 20 50 80
31 | BRM2011 Brand .De\.felnpment Through 3 25 40 85 | BRM2001
Organizational Culture
32 | BRM2012 |Branding, PR, and Advertising 3 30 30 90
33 | BRM2013 | Startup 3 20 50 80 | BRM1001
34 | BRM2014 | Brand Communication Language 3 25 40 85
Elective courses 10/18
35 | BRM2006 | Communication Psychology 2 15 30 55
36 | BRM2007 |Marketing 4.0 2 20 20 60 | BRM1003
37 | BRM2008 |Statistics in Business 2 15 30 55
38 | BRM2009 |Principles of Innovation 2 25 10 65
39 | BRM2010 |Project Management 2 20 20 60 | BRMI1001
40 | BRM2015 |Business Negotiation Skills 2 10 40 50
41 | BRM2016 | New Product Management 2 20 20 60
42 | BRM2017 | E-commerce 2 20 20 60
43 | BRM2018 Customer Relationship 2 20 20 60 | BRM1001
Management
Core Major and Specialization 25
2.2
Knowledge
Required courses 21
44 | BRM3001 |Brand Equity Valuation 3 30 30 90 | BRMI1003
45 | BRM3002 |Brand Risk Management 3 25 40 85 | BRM1003
46 | BRM3003 |E-Brand Management 3 30 30 90 | BRM1003
47 | BRM3004 | Brand Identity Design 3 30 30 90
48 | BRM3005 | Communication Project Practice 3 15 60 75
Branding for Individuals and 2 25 40 85 |BRMI1003;
4+ | BRMIS Organizations BRM2001
Integrated Marketing 3 25 40 85 |BRM1003;
50 | BRM3007 |Communication BRM1001;
BRM?2005
Elective courses 4/8
51 | BRM3008 | Destination Brand Management 2 20 20 60
52 | LEM3080 [Event Management 2 15 30 55
53 | BRM3009 Communication Product 2 20 20 60
Development
54 | BRM3010 |Franchising 2 20 20 60
[ PROFESSIONAL 20
INTERNSHIP
55 | BRM4001 |Corporate Field Trip 1 5 15 120 115 55
56 | BRM4002 | Corporate Field Trip 2 5 15 120 115 56
57 | BRM4003 | Basic Internship 5 15 120 115 57
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Number of Learning

Course Hours Prerequisi
No. Course title Credits : te course
code Lecture | Practice | Self-
code
study
58 | BRM4004 | Final Internship 5 15 120 115 58
| A% GRADUATION 6
59 | BRM4050 |Graduation Thesis 6 10 160 130
Alternative Course to the 6
Graduation Thesis
60 | BRM4060 Proposal Writing Skills for Brand 2 10 40 50
Strategy
61 | BRM4061 Multlmedla Communication 2 10 40 50
Techniques
62 | BRM4062 |Luxury Brand Management 2 15 30 55
TOTAL 135
Nofes:

- Physical Education, National Defense and Security Education, supplementary skills, and
any additional foreign-language courses where applicable are conditional courses and are
not counted toward the total number of program credits.

- One credit is equivalent to 50 notional learning hours of the learner, including lecture
attendance, guided learning, self-study, research, practice, experience, and assessment

activities.

- For classroom-based learning activities, one credit requires at least 15 lecture hours or
30 practice, experiment or discussion hours; each classroom howr is equivalent to 50

minutes.

.._ A~



